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FOREWORD
The overarching theme of the Best Practices Series Vol. II is building and
strengthening community supports in the context of the Private Refugee
Sponsorship program. The integration and settlement experiences of new
Canadians are intricately linked to the local communities which welcome them
and the support systems that are available and accessible to them. Communities
which are welcoming and inclusive have a higher capacity to receive and
integrate newcomers.
In this volume, Sponsorship Agreement Holders, co‐sponsors, constituent groups,
a Group of Five and community partners across Canada share their insights,
experiences and innovative approaches in the context of preparing and engaging
constituents and local communities for the settlement of privately sponsored
refugees. We have compiled 15 best or promising practice articles that aim to
raise awareness, educate the public, engage community members, mobilize
support and foster new partnerships in this broader context.
Some of these practices are just emerging, others have been tried, tested and
were found to be effective. They include outreach tools, awareness‐raising
projects, and public education strategies as well as new partnership approaches
with other sectors. They have been identified by sponsors in response to a call for
submissions and through research conducted by the RSTP team between 2011
and 2012. Examples and illustrations from the settlement field and other
community‐based projects have also been included to widen the perspective.

The RSTP Team
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It is hoped that by sharing these narratives, samples and illustrations, they will
inspire and support the work of sponsoring groups and simultaneously document
the wealth of knowledge and expertise that exists within the private refugee
sponsorship community.
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Telling the story, increasing awareness
A Project of the East Kootenay Friends of Burma

WHO

closer relationship between First Nations
communities and newcomers.

The East Kootenay Friends of Burma
(EKFOB) is a registered charitable
organization that is committed to the
sponsorship and resettlement of refugees in
the Kootenays region of British Columbia.
EKFB is a Sponsorship Agreement Holder
with 30 years of experience in the successful
rural resettlement of refugees from Burma,
Cambodia, Columbia, and Eritrea to towns
and rural communities in interior British Columbia.

WHAT
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In the summer of 2010, six communities in
the east and west of the Kootenay region of
British Columbia were awaiting the arrival of a
particular VW van. This van and
accompanying cars were filled with a handful
of EKFOB volunteers, community members
and recently resettled refugees who set out to
bring their stories to interior British Columbia.
They had received funding for a research
dissemination project from the Metropolis
B.C. in order to share and combine the
wisdom gathered from research findings with
community experience.
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In total, about 150 local community residents
participated in nine community meetings and
discussions about rural refugee resettlement
including relevant research findings, personal
experiences of sponsoring refugees as well
as the experience of being sponsored as a
refugee, forming supportive coalitions and the
components of welcoming communities.
Apart from the group’s unique approach to
connecting with rural communities and public
education, the EKFOB also succeeded in
connecting with the local First Nations
community on their tour. Initiated by band
members, three meetings were held with the
local Ktunaxa First Nations band to increase
inter-cultural understanding and foster a

WHY
To disseminate Metropolis-funded research
project results; to share personal refugee
stories; to raise awareness about refugee
issues and rural refugee resettlement; to
strengthen community support for the
resettlement of refugees in the Kootenay
region; and to engage local communities in
private refugee sponsorship.

HOW
The EKFOB sent invitations to a range of
local residents in each town and rural
community,
including
faith-based
organizations. The group reached out to the
general public through posters, community
events listings in local newspapers and
announcements on local radio shows. The six
communities were chosen based on
proximity, potential for suitable housing and
employment opportunities for newcomers,
previous
experience with refugee
resettlement or potential interest as noted in
responses to the EKFOB’s initial email
invitation. An organization in each locale was
contacted to host the meeting.

TOOLS
Central to each meeting on the tour was the
presentation of a video which had been
produced by the EKFOB as part of the
Metropolis BC dissemination grant. The video
reflects the experiences of members of the
sponsoring group and refugees who have
resettled in Kimberley and Cranbrook over the
past twenty years. It also covers information
about refugee resettlement and captures the
incredible emotional experience of sponsoring
and helping refugees settle in a small,
inclusive and supportive community. Key to
the success of the community meetings and
discussion was also the presence of
newcomers who had recently been resettled
to Kimberley and Cranbrook from the refugee
camps on the Thai/Burma border and from
Columbia.

sponsorship and resettlement. For example in
Nelson, an interesting coalition was formed
between the United Church, the Shambala
Meditation Centre and other community
residents. Similar coalitions were formed
between various faith-based organizations
and members of the general public in
Creston, Kaslo, and Grand Forks.
Their activities included assessing the
potential for fundraising, housing,
employment, ESL instruction, volunteer
commitment, cultural and social supports and
services to meet any special needs of
newcomers. Each of these coalitions also
created their own group email list and
connected with other coalitions and the
EKFOB to share information, questions and
concerns between all of the groups. The
groups are committed to working together to
support each other and are considering
coordinating who they each sponsor and how
to fund-raise jointly. The Metropolis B.C.
dissemination grant enabled volunteers at the
EKFOB to help the groups by facilitating such
communications.
Given the success of the community tour, the
EKFOB and a new set of volunteers repeated
their tour in the summer of 2011.

EKFB VIDEOS

A great deal of knowledge, experience and
wisdom regarding the resettlement of
newcomers to each of these communities
contributed to the lively and thoughtful
discussions at each community meeting. The
results of this project include increased
community
awareness,
a
better
understanding of the benefits of rural refugee
resettlement and immigration to rural
communities,
increased community
volunteerism and therapeutic, welcoming
experiences for the twelve recently resettled
refugees from Burma and Columbia who
participated as volunteers in this project.

“Run for Your Life: Resettling Refugees in
Canada” (2011) and “Rural Resettlement in
Canada” (2010) can be watched at
http://riim.metropolis.net/research_policydissemination_output.html.

Another outcome of these meetings was that
participants formed coalitions or committees
with the intent to continue a discussion
around their potential for local refugee
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OUTCOMES
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NEIGHBOURS FOR REFUGEES
How a neighbourhood in Halifax came together
When Emilie Coyle from Halifax, Nova Scotia,
wanted to help one refugee family, she
mobilized an entire community.
It began with a simple and yet innovative
outreach idea in the spring of 2009: talk and tea.
Emilie wrote to a local fair‐trade coffee company
which in turn donated tea bags for the cause.
Every household in Emilie’s neighbourhood of
Abott Heights then received a tea bag attached
to an invitation to attend a community meeting
in their mailbox. An RSTP pamphlet about
sponsoring refugees from the Al‐Hol refugee
camp was also included.

contributions residents could make towards the
costs of school lunches, electricity bills, bus
passes, grocery bills and rent. It also included
some information about the group, the refugee
family and ideas on how residents could raise
funds of their own.
In the fall of 2009, Neighbours for Refugees
organized a block party to raise awareness and
gain support from community members. The
party took place on the parking lot of the
Presbyterian church right beside a fire station.
The block party included food, music, face‐
painting, a fire truck and other fun activities for

“There is so much power in community. It's just really nice to see everybody com‐
ing together. It just takes a couple of people making it happen.”
The aim was to explore the possibility of
sponsoring a family collectively. The discussion
at the meeting, which took place at Emilie’s
home,
focused on the needs of a visa‐office
referred refugee family from the Al‐Hol camp
and the opportunity to sponsor them. Twelve
neighbours came together at that initial
meeting and formed the core group of
Neighbours for Refugees.
Best Practices Series Volume II

The group partnered with a local Presbyterian
church and as their Constituent Group,
started to raise awareness within the
community and raise funds. In the absence
of a charitable status, the group employed
creative and multi‐layered outreach
strategies. They created a facebook page
which promoted more discussions with
community members and publicized
upcoming events. A poster was
distributed to mobilize the
support of Halifax residents.
The poster shows a break‐
down of the kinds of financial
4

children and families. Members of the
Neighbours for Refugees spoke to community
members about the sponsorship project and
how they could get involved at an information
table. Some donations were also collected.
Other fund‐raising events included a community
bottle drive, a baked bean dinner at a partnering
church, the sale of Christmas cards and a
neighbourhood yard sale where most vendors
donated their sales to the sponsorship cause.
Large sums of donations were also given by
members of a local Mosque where Emilie was
invited to announce their project at a Friday
prayer and through internal fund‐raising efforts
of the Presbyterian church.
The support in the community for the
sponsorship and impending arrival of the
family grew with each of these efforts.
It has helped deepen relationships
among members of the local
community and has succeeded in
bringing attention to the needs of
refugees abroad.

Best Practices Series Volume II
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Mennonite
Central
Committee
Ontario

LOCAL
IMMIGRATION
PARTNERSHIP

As part of the

WELCOMING
COMMUNITIES
INITIATIVE

Welcoming Communities
Initiative, the Local
Immigration Partnerships (LIPs) initiative was
introduced in 2009. It receives funding from
Citizenship and Immigration Canada (CIC) and
consists of neighbourhood, municipal or
regional coalitions. These coalitions aim to
create welcoming communities and increase
the capacity of local communities to improve
the economic, political and social integration
outcomes for newcomers.

Given the success of the 38 active LIPs in
Ontario, the program is being established and
rolled out in the Prairies and Atlantic regions
throughout 2012 to 2014. SAHs can contact
the coordinate of an LIP directly to inquiry
about joining a meeting and getting involved. A
list of LIPs along with the contact in formation
for each LIPs’ coordinating members can be
found at: welcomingcommunities.ca/lip.

THE

EXPERIENCE OF THE MENNONITE CEN‐
TRAL COMMITTEE OF ONTARIO
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When a new LIP was rolled out in the Waterloo
Region, the Mennonite Central Committee
(MCC) of Ontario was invited to join the
launch. Moses Moini, the Refugee Program
Coordinator at the MCC in Ontario shares his
experience
and insights about the potential
LIPs establish their partnership councils
through formal agreements. These opportunities of participating in a LIP:
agreements charge councils with the task of How did you get involved with the local LIP?
developing and implementing strategies and MCC's presence and work with refugees and
action plans. LIPs are quite diverse in their immigrants over the years made the
set‐up, composition and leadership, reflecting organization a likely candidate when LIP was
a commitment to community‐level planning. launched in the Waterloo Region. Hence, we
The focus on the local allows each LIP to were invited to join. The LIP's collaborative,
develop responses to the needs and concerns intentional and collective effort acknowledges
within its community from the ground up. the critical role that immigrants play in the
Collaborating stakeholders involved in LIPs community. When MCC was invited to join the
include service providers, staff of Waterloo region’s LIP, it was a natural fit for
municipalities, federal and provincial agencies, our work in refugee sponsorship and
employers, health care providers, members of resettlement. Significant as sponsorship is, it
ethno‐cultural and religious groups, is only a small piece of our program. We
representatives of school board and members believe that refugees would integrate easier,
of academic institutions.
make the communities a place of belonging
6
when we are intentional.

What does your involvement in the LIP entail?
I am a member of the Belonging Action Group
of the Waterloo Region LIP. LIP Waterloo has
three pillars: Settle, Belong and Work; all of
which represent the elements of newcomers'
adjustment to the region. I joined the Belonging
Action Group because of its focus on inclusion.
The Belonging Action Group is a community
wide commitment to support with the integra‐
tion of immigrants. It is a longer term process
than settlement and involves both immigrants
and the receiving community's engagement in
the process of mutual learning and interrelat‐
edness.

Why was it important for
you to get connected with
or involved in the LIP?

MCC
ONTARIO

We believe that to impact our com‐
munity the most, we must partner with other
like‐minded organizations. LIP's collaborative co‐
ordinates, shares information, plans and imple‐
ments strategies for change. If we want to create
a place where immigrants can settle, feel that
they truly belong and can find meaningful
em‐
ployment, joining an LIP is strongly
recom‐
mended.

“As an organization, we cannot do this as a lone ranger and
joining an LIP is in MCC's and immigrants' best interest.”
As a strategy to make the region more inclu‐
sive, the Belonging Action Group generates
public awareness in addition to promoting im‐
migrant leadership and civic participation. As
members of the working group, we are en‐
gaged in reaching out to the broader commu‐
nity and in promoting the LIP.

Steps in the LIP Process

To find out more about
existing and developing
Local Immigration
Partnerships visit
welcomingcommunities.ca/lip

Source: Citizenship and Immigration Canada.
(October 2011). Local Immigration Partnerships
Handbook. Available at:
http://welcomingcommunities.ca/category/best‐
practices‐corner/community‐toolkit‐resources
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In this group, we have representatives from all
sectors of the community and indeed mutual
learning and inter relatedness is happening
among ourselves as well.
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Friends for Refugees
Mobilizing and partnering locally
Friends for Refugees is a
refugee sponsorship group in
Halifax, Nova Scotia, founded
by Rachel Millett, Jen Powley,
Liz MacBeth and Linda
Santoloce in June of 2009. It
started out with a small group
of friends who were concerned
about the horrific conditions in
refugee camps and felt
compelled to do something
tangible for at least one
refugee family. As a Group of
Five, the friends sponsored a
family who arrived in the
spring of 2010. “This seemed
like a small way to truly impact
the lives of one family”,
explains Rachel Millet.
STRENGTHENING
COMMUNITY TIES
The small group of friends
quickly grew to include more
than 50 volunteers from

different ethnic backgrounds
who helped at different stages
and at levels of the
sponsorship. The core group
was
mentored
by
the
Immigration Settlement &
Integration Services (ISIS) and
worked closely with other
groups in Halifax.
They partnered with a
collegiate service organization,
Circle K, a local First Baptist
Church, a university‐based
music program, a university
international students group,
loca l
busine sse s
and
environmental groups. Friends
for Refugees also attempted to
build ties with the local Muslim
community.
One of the strongest parts of
the experience for the friends
was developing a coordinating
committee where six local

sponsorship groups came
together to discuss and
brainstorm ways to address
some of the challenges related
to the sponsorships they were
undertaking. These groups
were sponsoring six related
families from the same refugee
camp to Halifax. With the
exception of the Friends for
Refugees, all sponsorships
were done through local
Sponsorship
Agreement
Holders.
“This was our attempt to avoid
inequalities between what the
[families] were getting”, says
Jen Powley. “Or what sponsor
expectations
were”.
This
committee continues to meet
today and fosters new
community
ties,
forms
sponsorship
groups,
and
c o m p l e te s
sponsorship
undertakings.
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Achievements
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The group raised the required $26,000 for sponsorship over eighteen
months solely through their community-based fundraising efforts. They
see their ability to sponsor the family as an achievement in and of itself.
Moreover, Friends for Refugees helped strengthen the ties between
those passionate about refugee issues in the Halifax Regional
Municipality. Friends for Refugees garnered a lot of support from the
public as many wanted to contribute to the cause. The group was also
featured in The Coast, a popular local weekly paper. “We hope we were
able to raise awareness of refugee issues,” writes Rachel. “There was
also the idea that we were growing our community by welcoming this
new family so community development was a focus of FFR as well. […]
Seeing the family be able to prosper and grow has been a huge
achievement as well. The family are now self sufficient and proved to be
extremely resourceful and resilient throughout the whole sponsorship.
They have since had another child and more of their family has been
able to join them in Halifax. Seeing them happy and together in a safer
environment with more opportunities is an achievement.”

Mapping Memories: Digital Media, Place-Based Stories and Refugee Youth
By Liz Miller and Michele Luchs
AN INTRODUCTION

We initiated the Mapping Memories project ‐
a collaborative media project which uses oral
history, documentary, digital storytelling and
a range of new media methods (mapping,
sound walks, photography and video) ‐ a few
years ago to better understand the
experiences of youth with refugee experience
in Montreal.

Our shared objective was to create
opportunities for youth with refugee
experiences to learn new media skills, foster
peer networks and to develop leadership
skills. We also hoped to create videos that

RAISING PUBLIC AWARENESS

In the production phase of the project, we
were invested in finding sensitive and creative
methods for the youth to share their stories
in safe and collaborative contexts. What was
also important to us was to develop final
products that would have an impact on
education and policy, as well as on the lives of
the youth involved. This meant investing time
and energy in placing the stories and
developing outreach initiatives to reach
diverse audiences.
For example, we organized a bus tour led by
youth refugee tour guides who played their
recorded stories and pointed out city
landmarks that had been critical to their
adjustment to Montreal, such as the YMCA.
The tour permitted passengers to hear these
stories in an intimate setting, meet the youth
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Developing partnerships was essential to
ensure the success of this project. We felt
that by collaborating with a range of people
we would be able to build understanding
around the diversity of refugee experiences.
In addition to our own partnership as media
educators at Concordia University and the
Ministry of Education, we invited the
Canadian Council for Refugees, the Montreal
City Mission, the YWCA, Express, and the
Cotes‐des‐Neiges Youth Center to help us
shape and develop the project.

would help the larger public better
understand the refugee experience. Personal
stories are an immediate way of moving past
statistics or stereotypes and create
meaningful opportunities to establish
identification and empathy with youth with
refugee experiences.
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involved, and see Montreal from a new
perspective. We have led walking tours, held
art exhibitions and film screenings, and our
most ambitious outreach initiative is the
school tour.
The objective of the school tour is to engage
13 to 17 year‐olds around the subject of
refugee rights, genocide, and what makes a
classroom safe for all students, including
newcomers. Three young individuals with
refugee experience share their stories and
initiate discussion to put a human face to a
difficult issue, and to encourage students to
embrace cultural differences. The reception
to the school visits has been overwhelmingly
positive.

that the longer lasting work will be carried
out by teachers who can take this project
forward. A resounding message that runs
through the Mapping Memories project is
that stories matter; knowing where we come
from matters; and that migration is part of
the fabric of Canadian history. As we discover
new partners in our outreach efforts, we
continue to discover the power of using first
person stories to build awareness.
MAPPING MEMORIES AS A RESOURCE

A core goal has been to learn from and with
teachers and community organizers who are
invested in using stories and creative
activities to address complex issues around

I had no idea being a refugee was so difficult. I could never imagine not being able to see my family
for 10 years, or not being able to meet my first nephew. This was definitely opened my eyes and I
hope to get the chance to meet a refugee and welcome them as much as possible—and talk to them
about their story. (13 year‐old school tour participant)
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We begin the presentations by asking
students raise their hands if they, their
parents or their grandparents were born
outside of Canada. We find that almost every
hand in the auditorium is raised and we use
this to emphasize how immigration and
refugee issues touch all of us in some way.
We have been told that the tour is a unique
way of making history come alive and of
building identification with immigrant and
refugee experiences. We have also heard that
the stories help students connect to issues
beyond their lived experiences.

the refugee experience. With this in mind, we
have recently completed a 160‐page book/
DVD/website in both French and English. The
book includes twenty digital stories and films
that address migration, belonging, tolerance,
cultural identity, and personal resilience from
a first‐person, youth perspective. The stories
are organized thematically on the
DVD and are also available at
www.mappingmemories.ca.
The stories are being used by educators in
high schools and universities addressing

This is about my life in the past. I am from Afghanistan. I was young, 9 or 10 years, old when we
left our country and moved to Pakistan. We stayed there for many years, then, fortunately, we
found a chance to come to Canada. I don’t remember much about my past, but I have heard
from my parents that they had a very difficult life. (school tour student participant)
We also reach individuals who identify with
the refugee experience and hope the stories
will inspire students to discover their own
family and community histories.

10 Our presentations last 70 minutes. We know

contemporary world issues and by refugee
lawyers building sensitivity around Lesbian,
Gay, Bisexual, Transgender, Queer (LGBTQ)
issues. Social work instructors are making use
of these stories in their classes and training

programs, while church groups working on
settlement issues are showing the films to
their constituencies. The films are also being
programmed in human rights and LGBTQ film
festivals and shown in refugee residences.
For example, The First Door, a 23‐minute
documentary, offers three intimate portraits
of young men, who despite having had to flee
their countries, have succeeded in creating a
new life in Montreal. They fled for different
reasons – one because of his sexual
preference, and the other two because of
political instability. Thierry is in training as a
professional athlete, Alberto has found work

as a cook, and Alfredo runs a radio program,
Radio Refuge. The film offers an inside
perspective on what it means to start a new
life and has been screened in refugee
residences around Canada to initiate
dialogue on what kind of support newcomers
need when they first arrive.

Several videos portray refugee artists who
have used music as a way to keep their
culture alive and to communicate the refugee
experience. For example, Deeqa Ibrahim, is

The Mapping Memories book also offers
practical insights on using digital storytelling,

mapping, video, photography, soundscapes,
and oral history to initiate media projects in
classroom and community settings. We share
hands‐on activities we used in our
workshops. For example, after groups have
listened to Roots to Rap With, a music video
and documentary created about a teen rap
group, we suggest that they create their own
playlist of songs connected to turning points
in their own lives. Or, groups could compare
the lyrics of the rap song, Article 14, written
by Robints Paul from Haiti, to the Charter of
Rights and Freedoms, the law it was based
on. We will continue to learn how the stories
and resources of Mapping Memories are
being used to build awareness in classrooms
and communities and we welcome feedback.
To view the online resources or order the
book, visit Mappingmemories.ca.
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Other stories such as The Flight of the But‐
terflies, A Distant voice from the North and
A Tree of Wounded Roots bring forth the
unique experience of LGBTQ refugees. These
stories are being used to raise sensitivity
around refugee and LGBTQ issues in a range
of venues.

the story of Deeqa who at the age of six, left
home for a musical tour that she expected
would last a few days. While she was on tour,
a civil war broke out in her home country of
Somalia. She, her teacher and fellow
companions were forced to flee the country,
and have never returned home. The one
thing Deeqa did not leave behind was a gift
from her mother, the ability to sing. These
portraits of gifted artists are especially
popular in community centers and
classrooms.
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Community Forum
The Victoria Interfaith Refugee Assistance Committee
WHO
The Victoria Interfaith Refugee Assistance Committee (VIRAC) is a group of passionate commu‐
nity members from various faith communities (United, Anglican, Unitarian, Quaker) in Victoria,
BC. Its 14 core group members came together formally in October of 2011 in response to the
plight of refugees in Syria’s Al‐Hol refugee camp. A series of local events organized by NGOs and
other refugee sponsoring groups who were already sponsoring families from the Al‐Hol camp
inspired the group to look for ways to connect more deeply with the issues facing the refugees
and do more to help them. “One of our Unitarian friends challenged us because they were ready
with $8,000 to sponsor a refugee family from Palestine”, says VIRAC member Susan Draper.
“When we heard about the need for refugee sponsors from the camp, it just made sense to see
where this could go.”
WHAT
One of the things VIRAC found necessary was raising awareness in the local community about
the plight of refugees in the Al‐Hol camp and the experiences of Palestinian refugees in particu‐
lar. Together with partners from local NGOs, VIRAC organized a community forum on January
29th, 2012 at the Cadboro Bay United Church in Victoria. The forum consisted of a feature pres‐
entation by a guest speaker and was followed by a Q&A period with the audience. An informa‐
tion table with pictures and literature about refugees in the Al‐Hol refugee camp and a basket
for donations towards the funds for VIRAC’s sponsorship undertaking were also visibly located in
the venue.

Best Practices Series Volume II

WHY
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The group hoped to raise awareness about the plight of refugees, build more connections and
networks within the local community, strengthen supports for refugee families in the commu‐
nity and raise some funds. Reflecting back on the event, Susan explains,
“We felt that this event would help all of us appreciate the challenging politics of the region
which would in turn help us assist the refugee family with their adjustments to life in Canada.
We were also hoping to attract other members of the greater community who could potentially
be of some assistance to us in welcoming this family to Victoria. Finding creative, non‐
threatening ways to bring a diverse group of people together to talk about this issue is challeng‐
ing. The politics of the Middle East can be very divisive because of the differing opinions that
exist even within the Christian community about the Holy Land. But, if we can't find a way to
discuss tough issues like these ones in Canada, where can we?”

HOW
Once the group decided on the date, time and venue for this public event, they advertised it
through their existing networks and contacts at local NGOs. A poster with various images was
circulated within the community. Their close relationship with the Cadboro Bay United Church
enabled the group to secure the church as the venue for the event. Refreshments such as
bakhlava, cookies, cake, fruit and vegetable snacks were provided by volunteers in the group.

to lear
eager

peaker
Guest s ion...
at
present

n...

Forum moderator, Ross,
taking a question from the
audience…

Donations b
asket
with money
!

WHAT HAPPENED?

Overall, the group feels that the community forum raised awareness about the issues, high‐
lighted the importance of collaborating and sharing experiences, brought attention to the sensi‐
tivity of the subject matter, allowed all voices to be heard, enabled new connections to be
formed, and raised funds through donations. “This event helped us forge working relationships
as committee members as well as helped more community members own this work of welcom‐
ing refugees to Canada. Some friendships were renewed or made through this event which is
always good news”, says Susan. “Funds were raised too by donations, although this was not the
main purpose of this event. Definitely more about community building than fund‐raising but at
this stage in VIRAC’s life, that’s probably more important. ”
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A total of 90 people attended the community forum. As Susan puts it, “[they] were treated to
food for their hearts, minds and bodies.” The sensitively moderated Q&A session and discussion
following the feature presentation was lively and yet respectful and a great learning experience
for all involved. “We all worked hard at listening to each other,” says Susan. “Even when it was
uncomfortable to do so.” An hour after the Q&A had officially ended, many audience members
stayed back to continue the conversation and network more.
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THE NEWSLETTER
Before the age of social media, hard copy newsletters allowed subscribers to receive
up‐to‐date information on a regular basis and enabled organizations to maintain contact
with their subscribers. Despite the many advantages such as immediacy of information
which websites and social media tools now offer, newsletters remain relevant today and
have come to be expected by most people. Typically, they allow for longer articles and
information to be included than emails, facebook posts and twitter tweets. Their content
is chronologically relevant, updating the reader about recent events that have passed and
those that will be coming up.
Newsletters can be easily integrated into organization’s websites to give visitors the
option of opting in to receive them. Hyperlinks in newsletters which are distributed elec‐
tronically are an excellent way of directing the subscriber to a particular webpage, an
online survey or email address. They are an effective way of reducing printing costs and
targeting a specific audience. Effective newsletters are planned, written, and designed
well.
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The following sample newsletters are regularly distributed by the Office for Refugees at
the Archdiocese of Toronto, the Mennonite Central Committee of Saskatchewan and the
Manitoba Interfaith Immigration Council Inc. respectively. They raise awareness by
covering current matters related to the sponsorship of refugees and issues affecting
refugees; update the subscriber about upcoming training sessions and events; report back
to constituents about arrivals of sponsored families; refer subscribers to relevant
resources and websites; share personal refugee stories; call for action; express apprecia‐
tion to volunteers and partners; and provide contact information.
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TALKING T
O
While

HIGH SCHO
OL STUDEN
TS
The Ch

sponsors often present to
constituents and fellow committee
members, speaking to a high school class can
be quite another experience. And yet, speaking
to high school students can be pleasantly
surprising and a powerful way to engage youth
in strengthening community support for the
resettlement of refugees.
When the opportunity to present to a grade
12 World Issues class came up, the Christian
Reformed World Relief Committee (CRWRC)
accepted the teacher’s invitation. The parent
of one of the students at this independent
Christian school was a member of a local
church and referred the CRWRC to the
school. Each year, the school covers a
particular topic in depth for one week. The
emphasis in 2010 was on refugees, why
people become refugees, and how students
and their families can offer support and
show compassion.
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The CRWRC was asked to speak to
students about their refugee sponsorship
work. In preparation, the CRWRC spoke
with the teacher to learn about the
students that would be participating in
the presentation and their experience
with refugees and awareness of refugee
issues. The information gained helped to
tailor the agenda and the items to be
included in the presentation.
The aim of the presentation was to
debunk myths about refugees and to show
students ways in which they can get
involved. For example, being an
independent Christian school, many if not all
of the students’ families were members of a
church. Students were therefore
encouraged to join their churches’
18 sponsorship committees where they existed

ristian R
eforme
d

World R
elief Co
m

mittee
and
to
inquire whether the church
could get involved in refugee sponsorship
and form a sponsorship committee, where
they did not exist.
With some input from fellow SAHs and the RSTP,
CRWRC staff prepared an outline for the
presentation which included:


a power point presentation about great
refugees (see next page)



a presentation and discussion about the
Private Sponsorship of Refugees program



select scenes from the film ‘God Grew Tired
of Us’ for discussion



a case study asking students to plan for the
settlement of an arriving refugee family



a music video for the rap song ‘Refugees
Appeal’ performed by Oleur, a Ghanaian
artist with Liberian and Sri Lankan refugees,
along with a hard copy of the lyrics. This
video came out of a project that was initiated
and produced by ORAT.
The video and lyrics can be seen at:
http:// youtu.be/P3vg83f_tsk.

Some handouts with more information about refugee sponsorship and organizations such as
the United Nations Refugee Agency and the Canadian Council for Refugees were also provided
to students..
Reflecting back on the experience, the CRWRC learned that it is important to plan for activities
that are interactive for youth and sufficient time for questions and discussion. They suggest the
following tips for a successful high school presentation:

Know your audience: What is their existing level of understanding? What is
the socio‐economic and cultural background? How old are the students?



Speak with the teacher well in advance to set expectations and to gain some
background information



Use a variety of media to convey the message: do not rely solely on power
point. Youth are used to interactive social media



Keep things moving – otherwise they WILL get bored



K.I.S.S. (keep it short and simple!) especially when talking about the Private
Sponsorship of Refugees program



Include a lot of opportunities for student participation



Make it interactive



Start your presentation with something that will get students’ attention
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Websites: Best practice principles and examples
An increasing number of non‐profit and charitable organizations now have their own websites
and use these in truly powerful and effective ways. Many sponsoring groups’ websites are
dedicated to providing information about their work, raising awareness about refugees,
advocating for refugees’ needs, announcing upcoming events, fundraising and attracting
volunteers.
Some of the benefits associated with having such a presence on the World Wide Web include
the ability to reach out and connect with people beyond the immediate local community,
centralize electronic communication, reduce printing costs (through electronic publishing and
dissemination), promote the cause or the organization continually, decrease the volume of calls
for basic information, increase accessibility to up‐to‐date information and to solicit volunteers
and subscriptions from anywhere anytime.
Good websites are user‐friendly and can be easily navigated. Successful non‐profit websites also
feature the following key components1:
1. Clear and apparent purpose: An effective website enables visitors to get an idea about the
purpose and work of the organization as soon as they arrive on the website. Some websites
have a sentence or two in a prominent position on the homepage to convey this message.
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Sample: The Office for Refugees at the Archdiocese of Toronto website
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1

Based on information compiled from The Key to Non-Profit Web Design: An Attempt for A Cause; 10 Keys to Effective Non-Profit Organization Websites; Beyond the Code: 25 Best Nonprofit Websites; How to Design a Non-Profit
Website that Engages Donors and Volunteers; 10 Secrets Behind Successful Non-Profit Websites.

2. Concise and complete information: Organizations that are able to connect with visitors on a
deeper level provide further detail about their history including when, why and by whom the
organization was founded on a separate page on their website. Important milestones,
achievements and evidence of impact help visitors make a connection with you.
Sample: The Anglican Diocese of New Westminster website

3. Knowing the audience: Non‐profit organizations with effective websites understand that their
websites will be seen by people with varying needs. Some website visitors will already be
familiar with the organization and may want to look up specific information or find updates,
while others are first‐time visitors and may just be introduced to the organization. Whether the
organization is accepting online donations or not, good websites also provide relevant
information for potential donors such as how they can give, what specific programs or purposes
they can give to, what the fund‐raising goals are, what the fund‐raising progress is to date as
well as information about tax deductions.
Sample: The Hospitality House Refugee Ministry website
Best Practices Series Volume II
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An effective website is also volunteer‐friendly. It provides information about how potential volun‐
teers can get involved and how they can make an impact, and it provides an opportunity for the visi‐
tor to express their interest in volunteering.
Sample: The Mennonite Central Committee British Columbia website

4. Staying in contact: Organizations whose work relies on its constituents, volunteers and donors
provide website visitors the option of subscribing to receive updates from the organization via
an email list or newsletter. An RRS feed allows interested visitors to receive automatic updates
to their email whenever the website is updated.
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Sample: The Canadian Lutheran World Relief website
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5. Using photos or graphics: Images can help communicate purpose or mission. In addition to
photos, some organizations include stories or testimonials on their website about the cause and/
or impact that is being made through their work. Providing information beyond the statistics is a
great way to encourage people to get involved.
Sample: The Immigrant Settlement & Integration Services website
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6. Attractive and consistent design: The design of a website is the determining factor in whether it
deters or attracts attention. Successful non‐profit websites feature a design that is consistent
with the group or organization’s message and culture. The design revolves around the content
and mission of the organization or group.
Sample: The Presbyterian World Service & Development website

7. News & Events: A dynamic and visible website is one that is maintained and updated regularly
with new content and information. Including an event calendar and a news section or a blog
makes the website more useful to the visitor. It encourages people to visit the website often to
see what is coming up and get involved in the future. A website with regularly updated content
also increases its search engine visibility and makes it easier for those who are actively looking
for specific information to find the website.

Best Practices Series Volume II

Sample: The Roman Catholic Archdiocese of Regina website
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8. Visible contact information: A link to the contact information of the organization should be
visibly placed on the homepage. Apart from a contact phone number and mailing address, also
provide an email address, a contact form and link to any social media tools.
Sample: The Roman Catholic Archdiocese of Vancouver website
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Social media refers commonly to web‐based technologies and applications that are designed for
social interaction and communication. Social networking sites (e.g. Facebook, Google+, LinkedIn),
blogs (e.g. WordPress, Blogger, Twitter), wikis and podcasts have dramatically changed the way
people, communities, and organizations network, collaborate and communicate with each other.
Some advantages of using social media are that it is relatively accessible, immediate, interactive and
inexpensive compared to more traditional media. Having one central social media platform helps
many organizations gain a presence in the so‐called online community, which has the potential of
reaching people who may be unaware about the issue or cause and may be encouraged to get
involved. Consider which social media platforms your audience is most likely to use and whether it
would make sense for your group or organization to have a presence there. The following
information and sample practices from the sponsorship community may be helpful.

Facebook is a free social networking website with more than 845 million users.
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After creating a
profile account, users can add others as friends, exchange messages, join or create common‐interest
user groups, schedule an event and create a page.
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Initially, the Office for Refugees at the
Archdiocese of Toronto (ORAT) started
using facebook in 2009 to mobilize its
volunteers. It quickly proved to be an
effective communication tool, so its use
was extended to communicating
important program and policy updates
and answering case processing‐related
inquiries from sponsoring groups. While
ORAT continues to use more traditional
outreach and communication strategies,
using facebook has helped the
organization in streamlining the large number of inquiries that it receives regularly.
ORAT’s facebook page has also become a place where members of constituent groups share
practices, experiences and ideas with one another. This has been of great help to particularly
new sponsoring groups. It has helped strengthen the capacities and ties within the Archdiocese’s
sponsoring community and has bridged a communication gap between refugees abroad and
their sponsors. Volunteers and student interns maintain and monitor the page with the help of
administrative staff. They also post information on a daily basis and respond to facebook ‘friend’
requests.
For more information on how to get started on facebook, visit www.facebook.com/help/sign‐up

Twitter

is a microblogging website service. Comparable to cell phone‐based text messaging
services, users can send and read text messages of up to 140 characters (“tweets”). Given the
instant and short tweets, twitter is useful for quick updates and sharing of news. Twitter has
currently over 300 million users and its usage is becoming increasingly popular among organizations
and politicians.
Immigrant Settlement & Immigration
Services (ISIS) in Halifax has been using
twitter to promote ISIS events, post
updates, and connect with clients and
other community members since
January 2010. With over 355 tweets to
date, twitter.com/isisns has currently
396 followers. “Twitter isn’t the best
tool for connecting with refugee
clients, but rather other non‐profits,
settlement organizations, and
employers”, says Kristy Read, Website
Development Coordinator at ISIS.

“There is a strong presence of community groups – which disperse information to their networks
when we have events and information to share. Posts related to employment (like the recent
International Job Fair) and our business networking events inspire the most activity on Twitter. […] It
not only strengthens supports and is community building, it also serves the great purpose of just
creating awareness – many people still do not know about ISIS, or the breadth of our services.
Anytime we get re‐tweeted by someone it means that someone new is probably becoming aware
that we exist!”
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For more information on how to get started on twitter, visit http://support.twitter.com.
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YouTube

is a video‐sharing website that displays a variety of user‐generated video content.
Registered users can create their own channel to share videos with the public or with select users.
The Student Refugee Program is the private refugee
sponsorship
program
of
the
World
University Service of Canada (WUSC), and
has a YouTube video channel online at
http://www.youtube.com/playlist?list=PL62AC228DE87280E4.
Its playlist includes 3 to 10‐minute videos about the
living conditions in refugee camps, the personal
experiences of refugees as narrated by former
refugees, and WUSC’s refugee programs. WUSC
constituent groups use these to raise awareness
about refugee issues, barriers to education, and to
assist them in raising funds necessary for the
sponsorships. In addition to the informational
videos, WUSC will soon be launching short training videos that will help CGs better prepare for and
support the sponsored refugees upon their arrival to Canada. With 17 videos currently on display,
the program has 102 subscribers and 69,531 views so far.
For more information on how to start your own YouTube channel, visit:
www.youtube.com/t/about_getting_started.

A blog
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generally refers to a website where a ‘blogger’ publishes his or her personal writing
(a ‘post’). Blogs are usually written regularly and appear on the website in chronological order.
Some blogs allow readers to leave comments and track updates to the blog by subscribing
through an RSS feed. Unlike tweets, there is no limit to the word count and posts are often
long. While most bloggers are individuals, some groups and organizations also blog to engage
and inform their constituents. Special blog search engines enable interested users to find blog
posts on a topic of interest through key word searches.
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There are many blogging websites. Among the most popular are WordPress.com, blogger.com
and typepad.com.

Simulated Refugee Camp

Refugee Camp in the Heart
of the City in Quebec City,
2011

Perhaps the best known
example of a simulated
refugee camp in Canada is
the Refugee Camp in the
Heart of the City exhibit. It
is organized by Médecins
Sans Frontières (MSF)/
Doctors Without Borders
in various regions of
Canada, and was last held
in St. John’s, Halifax,
Moncton and Quebec City

in the fall of 2011.

The Central Alberta
Refugee
Effort
and
Catholic Social Services in
Red Deer, Alberta, for
example, hosted several
Refugee Camp in the City
events at local schools to
Setting up. Tiffany Sigurdson/
commemorate
World Red Deer Express
Refugee Day in 2010 and
2011. Students and teachers as well as the
general public participated in this event, which
was financially supported through funding from
the Government of Alberta and Citizenship and
Immigration Canada. The video clip, “A Touch of
Refugee Life”, courtesy of Red Deer Advocate
shows the simulated camp at one of Red Deer’s
schools in 2010: http://youtu.be/stajp7COQoU.
MSF and Dr. Jan Stewart from the University
of Winnipeg have created learning resource
materials which were designed for better
understanding refugee and displacement
issues. The lesson plans can also be adapted
to increase sensitivity to the refugee
experience and mobilize community
support. The resources can be accessed at
http://refugeecamp.ca/learning‐resources.
For more information about the Refugee
Camp in the Heart of the City exhibit and
upcoming dates, visit the MSF website at
www.refugeecamp.ca.
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The Refugee Camp in the Heart of the City is a
free, interactive, awareness‐raising public event
that aims to raise awareness about the plight of
the world’s 43 million refugees and internally
displaced people uprooted by war and conflict.
It consists of an 8,000 square feet outdoor
reconstruction of a refugee camp, where
experienced MSF field staff guide visitors
through a one‐hour interactive tour, explaining
the crucial elements for survival in a refugee
crisis. Visitors are asked to imagine that they are
one of the millions of people fleeing persecution
in places such as Somalia, Colombia, the
Democratic Republic of Congo or Sudan. They
are confronted with questions such as: Will I be
safe? What will I eat? How do I find water? Can I
get medical care? Where will I sleep?

Visitors learn about the challenges of trying to
access food, shelter, water and medical care as
they visit the exhibit’s shelter, food distribution,
latrine, water supply, health clinic, nutrition
treatment centre, cholera treatment centre and
vaccination areas. With approximately 1,200
visitors a day, this exhibit is well attended,
receives local media coverage and inspires
others to organize similar events in their
localities.
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Mobilizing constituents
Roman Catholic Archdiocese of Charlottetown
When Bishop Richard Grecco of the Roman Catholic
Archdiocese of Charlottetown, in PEI, announced a new
Iraqi Refugee Sponsorship initiative, the refugee
sponsorship committee of the Archdiocese brain‐
stormed the ways in which they could reach out to more
parishioners and members of the community. The
Diocese had committed to sponsoring 3 to 4 families
through their SAH agreement.
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In the short‐run, the committee hoped to find 3 to 4
parishes who would take the lead in sponsoring these
families. The long‐term objective was to create greater
awareness and understanding in the wider community
as well as increased sensitivity and receptivity to the
notion of sponsoring refugees locally. The group hoped
to foster engagement in among the community to either
contribute monetarily or become more practically
involved in the actual sponsorship work. The Bishop’s
leadership and voice was a big source of support for the
initiative.
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The Diocese realized it needed to go the extra mile to
reach these goals. The Bishop sent out two public press
releases. Both have been picked up by the local media
and have received considerable attention. A letter to
parishes along with a pamphlet calling for parishioners’
attention to the new initiative was sent to all 50
parishes. About 9 to 10 parishes responded with
interest. They invited committee members to present to
their communities about the project and what private
refugee sponsorship would entail. The refugee
sponsorship committee created a power point
presentation with telling photographs to bring the lived
experiences of Iraqi refugees closer to home for the
audience. The presentation included information about
the living conditions for religious minority refugees from
Iraq, the status of the Diocese as a Sponsorship
Agreement Holder, the sponsorship process and an
appeal for parish communities to get involved. It also
allowed for a discussion about the next steps should a
parish be interested in participating and ways in which
the project could move forward.

The project is further supported through donations which will be earmarked and collected
specifically for this cause through Bishop Grecco’s special Projects Collection for Ash
Wednesday in 2012. The Diocese has also set up a separate fund to which individuals, groups
and corporations may make donations.
All these efforts seem to be fruitful. To date, two of the Diocese’s parishes have agreed to take
the lead in sponsoring a family each, and one other en route to confirming their participation.
A number of other parish communities have expressed a willingness to provide assistance even
if they do not have the capacity to take on a sponsorship themselves.

For Immediate Release
November 28, 2011
Diocese of Charlottetown New Initiative-Sponsorship of Iraqi Refugees
The plight of Christians in the Middle East is dire and has drawn media attention
internationally. Several countries, including Canada, have responded in prioritizing
Iraqi refugees.
“Clearly there is an urgent need to help these refugees who have had to flee their
homeland because of religious persecution.” stated Bishop Richard Grecco, Diocese
of Charlottetown. “I acknowledge that the situation is severe, and we can only meet a
small portion of the need, but I believe we should.”
The Island Roman Catholic community wants to sponsor 3 - 4 Iraqi families. The
Diocese of Charlottetown has S. A. H. (Sponsorship Agreement Holder) accreditation
from Citizenship and Immigration Canada that allows this religious organization to
sanction would-be refugee sponsorship on Prince Edward Island.
“It is our hope that, with the collaborative support of several parish communities, we
can give a “hand-up” to a number of refugee families” remarked Bishop Grecco. “This
is the type of effort that requires caring, compassionate individuals to work closely with
family members to help them address their personal and familial needs as they
integrate into our community.”

“There is a solid Christian basis for people of good will to come to the aid of refugees.”
offered Bishop Grecco. “If we stop to reflect, Jesus as a child was a refugee, as he and
his parents averted a personal threat by escaping to Egypt.”
The Diocese of Charlottetown is establishing a special fund for the expressed purpose
of aiding refugees. Accordingly, in the new year (2012), at the time of the Bishop’s
Projects appeal, donations will be earmarked for the Iraqi refugee initiative.
For further information concerning making a contribution please contact: Ms. Mary
Roche, Financial Administrator at finance@dioceseofcharlottetown.com or phone:
(902) 368-8005, Extension 222.
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This effort to reach out to Iraqi refugees is new, but sponsoring refugees is certainly
not new for many faith communities including Roman Catholic parishes on Prince
Edward Island. These previous Island experiences have proven that sponsorship can
make a difference - both for the refugee family and the sponsoring church community.
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Making community connections
A project by MOSAIC’s North Burnaby Learning Centre
MOSAIC’s North Burnaby Learning Centre in Burnaby, B.C.,
has recently undertaken a community outreach project
that engages the Centre’s newcomer clients as well as local
community members and businesses in the process of
settlement. Centre manager Mark Batt explains that the
rationale was also
“…to provide a point of reference for those clients
who may feel isolated or feel that nobody has
experienced what they are now going through by
presenting local members of the community who
indeed have that experience. At the same time, we
are enabling the local business community to
become educated about our centre and the clients
that are coming to us for various services.”
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The Centre partnered with the local Merchants Association
and other local stakeholders and with their support was
able to reach out to property and business owners who had
been immigrants or refugees themselves. This connection
enabled the newcomers enrolled in the English Language
Service for Adults Program to meet with and interview local
business and property owners about their settlement
experience in Canada. Interviewers asked about length of
time in Canada, countries of origin, adjustment difficulties,
successes and disappointments, interests and hobbies and
the interviewees’ impressions of the Greater Vancouver
Area.
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The interviews’ key messages were edited, summarized
and compiled on a photographic image of the interviewee.
The poster‐sized artwork is now adorning the walls of the
Centre and can be seen by anyone entering the Centre.
According to Mark,
“The feedback from our clients is positive as they
now feel comfortable going into those local busi‐
nesses represented and speaking with confidence to
those ‘Community Partners’.”

Some of the project’s artwork displayed on walls

Countering Negative Stereotypes and Myths about Refugees
Gaining support in order to build welcoming communities is not always easy. You may find
yourself confronted with arguments against refugee resettlement based on negative
stereotypes and common anti‐refugee sentiments. Typically, stereotypes involve
generalizations about supposed characteristics of members in a particular group. In the
context of private refugee sponsorship, there may be many stereotypes and prejudiced
attitudes about refugees and newcomers in general. We tend to classify people into groups
based on real or perceived common attributes. A lack of exposure to that ‘group’ and
information about members of that group can lead to sweeping generalizations,
misconceptions and distrust. Direct inter‐group conflict and learned social values and attitudes
from parents, teachers, friends and/or media, can further fuel prejudiced attitudes towards
refugees. Fortunately, attitudes can change and myths can be dismantled. Using facts about
refugee experiences and circumstances to inform the public can potentially weaken
stereotypes. Consider the following responses to refute common misconceptions and
prejudiced attitudes.
“Refugees do not integrate well. They go on welfare and become a drain on the system.”
Conflict and repression, rather than wealth and prosperity, are the reasons why people risk
their lives to seek asylum in a different country. Refugees have experienced the most adverse
situations in life and have emerged as survivors. They are resilient, resourceful and bring
strengths as well as skills. As with other newcomers, refugees make many significant
economic, political and social contributions to Canada; they raise families, start businesses,
create jobs and hire Canadians, work, pay taxes, volunteer, contribute to the cultural mosaic
that is Canada and give back to the community in many ways. Did you know, for example, that
Adrienne Clarkson and Michaëlle Jean both former Governor Generals of Canada were
refugees?

Refugees are a burden on the health care system, because of all their (mental) health issues.
Under Canadian immigration law, refugee applicants undergo a comprehensive medical exam
as part of their application process overseas. Those who pose a risk to the health of the
Canadian public will not be permitted to come to Canada. Statistics Canada conducted a study
that looked at 2.7 million people over a span of 10 years, and found that newcomers are
healthier overall and have a lower mortality rate than their Canadian‐born counterparts.
Receiving proper health care in Canada is vital to successful integration of those refugees who
have suffered unusual stresses and threats to their health before coming to Canada.
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Settlement and integration also depend on the conditions in the hosting community. For
example, there are often barriers that will prevent refugees and other newcomers from
finding a job immediately in Canada. The labour market integration of newcomers is well
documented and shows that potential employers are often reluctant to hire newcomers due
to their lack of Canadian work experience, Canadian references and/or the employer’s cultural
biases.
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“We are taking too many refugees in Canada. With the bad economy, we do not need
more! Why can’t other countries take them?”
While Canada and Canadians resettle refugees on an annual basis, Canada receives only
0.05% of the world’s 43.7 million refugees every year. The ratio of the refugee population to
the total Canadian population is about 1:459. Developing (and most often the world’s
poorest) countries host 80% of all refugees. In fact, Pakistan (1.9 million), Iran (1.1 million),
and Syria (1 million) continue to be the top refugee hosting countries in the world. The
UNHCR compares the refugee population in a given country with its average level of income
(measured by the Gross Domestic Product per capita) to determine the relative impact of
hosting refugees for that country. So, when the number of refugees per 1 USD GDP per capita
is high, the country’s effort and contribution in relation to its national economy could be
considered high. The math just does not add up for Canada.
As a signatory to the United Nation’s 1951 Convention relating to the Status of Refugees,
Canada has made a humanitarian commitment to protect people who are or have been in
need of refuge. In addition, refugees help balance Canada’s declining birth rate and aging
population. They also start businesses that create jobs, do volunteer work and pay taxes.
With the labour shortages that exist in many occupations across Canada, the Canadian
economy needs them.
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“Refugees are a threat to our national security. They import their own conflicts and issues.”
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Refugees are persons who have fled their countries of origin in order to find protection and
safety for themselves and their families. As with refugee claimants, refugees who apply for
permanent residence in Canada from overseas go through a criminality and security
screening by Canadian authorities. In addition, refugee applicants are interviewed by
Canadian visa officers before coming to Canada. If they have engaged in organized crime,
espionage, subversion, violence or terrorism; committed human rights violations such as war
crimes or crimes against humanity; or committed a crime that would be punishable by a
maximum of 10 years in prison in Canada, the Canadian government will find them
inadmissible to Canada which means that they are not granted entry into Canada.
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* PUBLIC EDUCATION * AWARENESS RAISING * COMMUNITY BUILDING *
Against All Odds
Created by the United Nations High Commissioner for Refugees
Source: www.playagainstallodds.com
Against All Odds is an online game created to increase awareness and knowledge about
refugee situations by putting players in the position of a refugee.
Attracting and retaining immigrants: A toolbox of ideas for smaller centres
(2nd edition)
Produced by the National Working Group on Small Centre Strategies, 2007
Source: www.icavictoria.org/services/resources/toolbox‐ideas
This tool box was created to support smaller centres address some of the challenges of
retaining newcomers. It also covers how to develop community consensus and
attributes of welcoming communities.
How do I create a welcoming neighbourhood for newcomers?
Produced by the Halifax Regional Municipality
Source: http://halifax.ca/newcomers/Documents/WelcomingNewcomers.pdf
This is a two‐page fact sheet with quick tips for neighbourhood residents.
Local Immigration Partnerships: Building welcoming and inclusive communities
through multi‐level governance.
Written by Kathleen Burr, 2011. Published in Horizons by the Policy Research Initiative
Source: www.horizons.gc.ca/doclib/2011_0061_Burr_e.pdf

Paving the way: A Handbook on the reception and integration of resettled refugees.
Produced by the International Catholic Migration Commission, 2011
Source:
www.icmc.net/pubs/paving‐way‐a‐handbook‐reception‐and‐integration‐resettled‐refugees

This publication provides practical information and examples of facilitating the
integration of refugees in the country of resettlement.
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Passages: An awareness game confronting the plight of refugees.
Created by the United Nations High Commissioner for Refugees, 1995
Source: www.unhcr.org/473dc1772.html
Passages is an educational tool that consists of a simulation game that has been
designed to create a better understanding of refugee issues. It includes an instructions
guide for the game facilitator and materials.
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Refugees: A Canadian perspective
Produced by the United Nations Association in Canada
Source: www.unac.org/learn/wrld/Refugees/REFeng.htm
This set of resources has been designed to increase sensitivity to the plight of refugees.
It includes a teacher’s guide with activity sheets, action strategies and resources.
The Community Development Handbook
Produced by Human Resources Development Canada, 2000
Source: http://publications.gc.ca/site/eng/245322/publication.html
This handbook is a resource for those interested in exploring and initiating a community
development and capacity building project. It provides information about the basic steps
of the community development process, ideas for overcoming common challenges and
real life stories to illustrate the process.
Welcoming & Inclusive Communities Toolkit
Produced by the Alberta Urban Municipalities Association, 2011
Source:
http://welcomingcommunities.ca/wp‐content/uploads/2011/09/Welcoming‐Inclusive‐Communities‐Toolkit2.pdf
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This publication was developed for local municipalities that were pursuing an agenda to
reduce racism and discrimination and build welcoming and inclusive communities. This
resource identifies key ingredients for success and provides information for planning
purposes.
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